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Confidentiality & Disclaimer SinoMscia Holcing Limited

Ve

A This presentation and the accompanying sl i desoMedighe APTr
Hol di ng &inoMadiace dor( it he fAiCompany o) do not constitute any
subscribe for any securities, and shall not form the basis for or be relied on in connection with any contract or
binding commitment whatsoever. They are only being furnished to you and may not be photocopied,
reproduced or distributed to any other persons at any time without the prior written consent of the Company.
This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of or any omission from
this Presentation is expressly excluded.

A Certain matters discussed in this presentation may con:
opportunity and business prospects that are individually and collectively forward-looking statements. Such
forward-looking statements are not guarantees of future performance and are subject to known and unknown
ri sks, uncertainties and assumptions that are difficul:
activity, performance or achievements could differ materially and adversely from results expressed in or
implied by this Presentation, including, amongst others: whether the Company can successfully penetrate
new markets and the degree to which the Company gains traction in these new markets; the sustainability of
recent growth rates; the anticipation of the growth of certain market segments; the positioning of the
Companydés products and services in those segments t he
conditions. The Company assumes no obligation to update any forward-looking information contained in this
presentation. Any forward-looking statements and projections made by third parties included in this
Presentation are not adopted by the Company and the Company is not responsible for such third-party

\_ statements and projections.
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Key Highlights i Yoteretotiafittol

Achieved above industry growth rate with revenue and profit attributable
to equity shareholdersof the Company up 20% and 180% yoy respectively

- Maintained solid balance sheet and strong cash position of approx.
RMB776 million as at 30 June 2011

Strategically develop four core businesses, including media resources
3 | management, new media investment & integration, creative advertisement &
content production, and brand communication & media procurement services

Media resources management: approx. 20,715 minutes of advertising time
. 4 @ resources for atotal of 36 programmes on CCTV-1, 2, 4,5, 7 and CCTV-NEWS

available for sale

New media investment & integration: successfully completed 3 strategic
5 investments, including investments in www.lotour.com, FoneNet Inc and

Zhongtoushixun
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Business Review




Business Modules

Media
| Resources
\ Management

Creative
Advertisement &
\ Content

\

Production

SinoMedia
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New Media
Investment &
Integration

Brand
Communication
& Media
Procurement
Services




1. Media Resources Management

Underwritten
Media Resources
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( Creative \

Creative advertising ideas
Advertisement design &
production

Communication
Innovative media campaign
strategy
Efficient execution

Marketing
CCTV
Local TV
Mobile TV
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\ Internet J

Served over 1,500
enterprises and 500 cities
and tourism destinations

Clients
Multinational Domestic
Companies Companies




